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ABOUT US

At Yalla.Studio, we believe that every business
is unique and deserves a tailored approach to
growth. We provide packaged solutions
designed to address the specific needs and
challenges of each client. 

Our mission: to partner with you in building a
stronger, more successful business.
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Social Media / Email
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Our search engine optimization services
enhance your online visibility, helping
your business rank higher on search
engines and attract more organic traffic.

SEO Optimization

We craft personalized marketing
campaigns that effectively engage your
audience, fostering strong customer
relationships and driving conversions.

We create and manage pay-per-click
campaigns that are strategically designed
to maximize your ROI by targeting the
right audience at the right time.

PPC Management

We build visually stunning, user-friendly
websites that not only reflect your
brand’s identity but also provide an
exceptional user experience.

Website & Design

& SERVICES
PRODUCTS



UNLOCK
OUR
EXPERTISE



Gain high-quality backlinks through
guest posts, partnerships, and media
features.

Register with local directories and
maintain an optimized Google Ads
portfolio

Encourage customer reviews and ensure
NAP (Name, Address, Phone) consistency
across platforms.

Improve website speed, ensure mobile-
friendliness, and implement secure
HTTPS protocols.

Fix broken links, create an XML sitemap,
and use structured data (schema markup)
to enhance search visibility.

Optimize URL structure and improve site
architecture for better crawlability.

Technical SEO
Enhancements:

Backlink Building and
Local SEO:

Content Marketing with
Keyword Optimization:

SEO Optimization
Marketing Strategy

Create high-quality, valuable content
(blogs, videos, infographics) targeting
keywords your audience searches for.

Use long-tail keywords, optimize meta
tags, headers, and image alt text.

Update content regularly to stay
relevant and improve rankings.



Target the 
Right Keywords:

Optimize Ad 
Copy & Design:

Monitor & Adjust 
Regularly:

PPC Management
Marketing Strategy

Track key metrics like click-through rate
(CTR), cost-per-click (CPC), and
conversion rate to measure ad quality.

Adjust bids to focus more budget on
high-performing keywords & pause
underperforming ads.

Review campaign data regularly to refine
targeting, improve ROI, and keep up.

Use keyword research tools to attract
your ideal customers and show high
purchase intent.

Include negative keywords to prevent
your ads from showing for irrelevant
searches, & saving your budget.

Regularly update your keyword list to
stay aligned with trends & behaviors.

Write compelling ad copy that clearly
communicates your offer with a strong
call to action (e.g.“Get A Quote”).

Use high-quality visuals or banners in
display ads to grab attention.

Test different versions of ads (A/B
testing) to find out which headlines,
descriptions, and visuals perform best.



Create Engaging 
Content:

Personalize 
Messages:

Track and Optimize
Performance:

Social Media / Email
Marketing Strategy

Regularly monitor metrics like open
rates, click-throughs, and social media
engagement.

Test different subject lines, content
formats, and posting times to find what
works best.

Adjust strategies based on data insights
to maximize conversions and ROI.

Share valuable, entertaining, or
informative posts that resonate with
your audience’s interests.

Use visuals, videos, and interactive
content like polls to increase
engagement.

Maintain a consistent posting schedule
to strengthen brand awareness and
loyalty.

Segment your email list to send
targeted, relevant content to different
audience’s

Use names, tailored offers, and
personalized recommendations to boost
engagement.

Customize social media replies to foster
stronger customer relationships and
trust.



Design intuitive navigation to help users
find information quickly and easily.

Ensure fast-loading pages for better
engagement and lower bounce rates.

Make the website mobile-friendly to
reach users on all devices.

Focus on User Experience 
(UX):

Prioritize Visual Appeal 
and Branding:

Optimize for SEO 
and Performance:

Website & Design
Marketing Strategy

Use SEO-friendly URLs, meta tags, and
keywords to improve search rankings.

Compress images and code to enhance
website speed and performance.

Implement secure HTTPS protocols to
protect user data and build trust.

Use consistent colors, fonts, and
imagery that reflect your brand
identity.

Incorporate high-quality visuals and
clean layouts for a professional look.

Use white space effectively to enhance
readability and focus.
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Element description
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Example Category

Weight Ranking

Element Symbol

Element Name

Description

Category

SEOSEO
PERIODIC
TABLE
Search engine optimization can seem
confusing at first. This proven tabel
covers key tips, best practices, and
common mistakes to help shape your
SEO strategy.

There is a science to the success



IDENTIFYING SALES
PERFORMANCE GAPS

Common Performance Gaps

Performance gaps refer to the discrepancies between desired performance levels and
actual outcomes. Identifying and addressing these gaps is essential for improving

efficiency, productivity, and overall effectiveness within an organization. 

Low conversion rates Inefficient sales
processes

Poor customer
engagement



Content

Architecture

Links
Review internal and
external links across the
site.

Page Speed
Review performance of
desktop and mobile web
performance.

Visibility
Review which pages are being
blocked by robots.txt and
marked as noindex.

Images
Review missing image alt and
title attributes, record any
broken images, file image sizes.

Meta
Review page titles and meta
descriptions to determine if
they are properly optimized.

Semantics
Review the proper headings
and schema microdata.

Review pages for low word
count, duplicate content
issues, spelling and grammar.

Review the site’s internal
navigation and its user
experience.

Site Indexation
Review that the site pages are
being properly indexed in the
search engines.

Server
Review the server settings and
SSL security

HOW DO WE DO IT?
FIRST, WITH AN AUDIT!



Google Analytics Set Up / Audit
Set Up Goal Tracking & Alerts
Integrate Google Search Console
Integrate Google AdWords
Audit View Settings
Audit Missing Google Analytics Code

Keyword Research
Keyword Map (Content/Blog)
Competitor Research
URL Canonicalization Audit
Domain Unification
Trailing Slash Canonicalization

404 Error Page Set Up
404 Error / Link Redirect Audit
Site Content / Blog Post 
Meta Tag (Titles & Descriptions)
Content Page Optimization

Product Description (up to 100 words)
Content / Blog Post for Ecommerce
Image Optimization
Backlink Analysis
Schema Implementation

THEN, WITH A MARKETING FOUNDATION



Green360Solutions Solar Lead Generation Success - 30 Day Report

Client Overview

Green360Solutions is a leading solar energy provider committed to helping homeowners and businesses transition to clean, renewable
energy. They approached us to generate high-quality leads through an optimized Google Ads campaign that would increase their customer
base and maximize return on investment (ROI).

Challenges
High competition in the solar energy industry driving up ad costs

Low conversion rates from previous campaigns

Need to increase phone inquiries and online form submissions

Desire to improve overall campaign efficiency without increasing budget

Results
Green360Solutions

Our Strategy
To tackle these challenges, we implemented a data-driven Google Ads strategy with the following key steps:

Targeted Keyword Research: Focused on high-intent keywords like "solar panel installation near me" and "best solar energy company."

High-Converting Ad Copy: Crafted compelling ad messaging highlighting cost savings, government incentives, and eco-friendly benefits.

Landing Page Optimization: Designed a fast, mobile-friendly landing page with strong CTAs, easy contact forms, and trust signals.

Bid Strategy Optimization: Used smart bidding to maximize conversions while maintaining cost efficiency.

Call-Tracking Integration: Implemented tracking to measure phone call leads generated by ads.

CASE STUDY 



Green360Solutions

Results

After launching the optimized campaign, we saw significant improvements in
Green360Solutions' lead generation efforts.

Clicks: 241
Impressions: 5.38K
Click-Through Rate (CTR): 4.48%
Total Ad Spend: $4.12K
Phone Impressions: 3.8K
Phone Calls: 59
Conversions (Form Submissions + Calls): 31
Conversion Rate: 12.86%
Cost Per Lead: $133

Conclusion

By leveraging our expertise in paid search advertising, we significantly reduced cost
per lead while increasing overall conversions by 35% compared to previous
campaigns. The combination of strategic ad placements, optimized bidding, and a
high-converting landing page resulted in more leads at a lower cost.



Green360Solutions

You’re Looking At A Google Ads Performance Dashboard:

summarizing campaign metrics for the 14-day period from April 15 to April 28, 2025. Here's a
concise summary of the results:

Clicks: 1.99K — nearly 2,000 people clicked on your ads.
Cost per Conversion: $95.02 — on average, each conversion cost you $95.02.
Conversions: 52 — your ads resulted in 52 desired actions (like sales, sign-ups, etc.).
Average CPC (Cost Per Click): $2.48 — you paid an average of $2.48 for each ad click.



Green360Solutions LANDING PAGES + DESIGNS

Landing Page PPC Website Design

Social Media Post
Flyer

Email Marketing Banner

Guide Book



Results

Hailey’s Pro Services Ranks in the Top 10 for Organic Keyword Search

Client Overview

Hailey’s Pro Services is a professional home maintenance and improvement company specializing in cleaning, repairs, and remodeling
services. With a strong commitment to quality and customer satisfaction, they sought to enhance their online visibility and attract more
organic traffic through strategic SEO efforts. Their goal was to rank in the top 10 for high-intent keywords and increase inbound leads
without relying heavily on paid advertising.

Challenges

Highly Competitive Market: Competing with well-established local and national service providers.

Low Organic Visibility: Struggling to rank for relevant service-related keywords.

Inconsistent Website Traffic: Lack of steady organic visitors, leading to fewer inquiries and bookings.

Limited Local SEO Presence: Needed to improve Google My Business (GMB) rankings and local search results.

Our Strategy
To tackle these challenges, we implemented a data-driven Google Ads strategy with the following key steps:

Comprehensive Keyword Research: researched high-intent local keywords and analyzed competitors.

On-Page SEO Optimization: optimized meta tags, content structure, and internal linking.

High-Quality Content Creation: created SEO-rich blogs, service pages, and engaging media.

Local SEO & Google My Business Optimization: improved local SEO with GMB optimization and citations.

Technical SEO Enhancements: enhanced site speed, mobile-friendliness, and security.

Link-Building & Off-Page SEO: built authority through backlinks, guest blogs, and outreach.

HAILEY`S PRO SERVICES

CASE STUDY 



HAILEY`S PRO SERVICES

Results

After implementing this SEO strategy, Hailey’s Pro Services saw significant
improvements:

Total Clicks: 983

Total Impressions: 46.1K

Average CTR: 15.6%

Average Position: 5.8

50% growth in online inquiries and bookings.

Top 10 ranking for key search terms.

Higher domain authority and trust signals, positioning them as an

industry leader in their region.

Conclusion

By focusing on data-driven SEO strategies and local search optimization,
Hailey’s Pro Services successfully ranked in the top 10 for their target
keywords. This resulted in sustainable growth, increased brand visibility,
and a consistent flow of organic leads without the need for expensive paid
advertising.



HAILEY`S PRO SERVICES

LANDING PAGES + DESIGNS

Blog Posts Magazine DesignWebsite Services Flyer

Member Card Development

App Design



GT Remodeling Inc. – Transforming Lead Generation with Digital Marketing - 30 Day Report

Client Overview

GT Remodeling Inc. is a leading home renovation company specializing in high-quality kitchen, bathroom, and full-home remodeling services. With a strong
reputation for craftsmanship and customer satisfaction, they sought a more effective way to generate consistent, high-quality leads through digital marketing.
Their goal was to increase phone calls and online inquiries while maintaining a cost-effective approach.

Challenges

Low online visibility was limiting their reach to potential customers.
High competition from other remodeling companies made lead generation costly.
Website traffic wasn’t converting into actual inquiries.
Needed to improve local presence to attract more homeowners in targeted areas.

Results

Our Strategy
To help GT Remodeling Inc. overcome these obstacles, we implemented a tailored digital marketing strategy focusing on organic and paid
lead generation.

SEO & Content Marketing: We optimized their website with targeted keywords such as “expert home remodelers” and “best kitchen
renovation near me,” along with valuable blog content to drive organic traffic.
Social Media Advertising: Leveraged Facebook and Instagram ads to showcase completed projects and customer testimonials, attracting
more engagement.
Conversion-Focused Website Enhancements: Redesigned their landing pages to include clear service offerings, a streamlined contact
form, and compelling call-to-action buttons.
Google Ads Campaign: Created highly targeted search and display ads, ensuring their brand appeared in front of homeowners actively
searching for remodeling services.

Retargeting Strategy: Implemented retargeting ads to re-engage visitors who had previously browsed the website but hadn’t converted.

REMODELING

CASE STUDY 



REMODELING

Results

Within the first month of launching the new
strategy, GT Remodeling Inc. saw impressive
improvements in lead generation:

Clicks: 1.35K
Impressions: 24.7K
Click-Through Rate (CTR): 5.46%
Total Ad Spend: $13.4K
Phone Calls: 64
Conversions (Form Submissions + Calls): 125
Conversion Rate: 9.25%
Cost Per Lead: $107

Conclusion

By integrating a mix of SEO, paid advertising, and
website enhancements, GT Remodeling Inc.
successfully boosted lead generation by 65% while
reducing acquisition costs. The improved local
search presence and engaging social media
campaigns helped establish a steady flow of
inquiries, positioning them as a top remodeling
service provider in their market.



REMODELING

Service Flyer

LANDING PAGES + DESIGNS

Business Card

Email Marketing Banner Event Invitation



Energy Program Branding and Marketing Content Creation

Client Overview

EnergyProgram.net is a leading provider of energy efficiency solutions, helping businesses and homeowners optimize their energy consumption
through innovative programs and services. To strengthen their brand presence and improve customer engagement, they sought a comprehensive
marketing and branding strategy, including logo creation, website design, promotional materials, and streamlined booking processes.

Challenges

Lack of a cohesive brand identity to establish credibility and recognition.
Outdated or nonexistent marketing materials, making outreach efforts less effective.
No standardized booking forms, leading to inefficiencies in scheduling inspections.
Limited online presence and user-friendly website features to capture leads.
Inconsistent branding across business cards, flyers, and digital assets.

Results

Our Strategy
To address these challenges, we implemented a multi-faceted marketing and branding strategy:

Logo & Brand Identity Development: We designed a modern, professional logo that reflects EnergyProgram.net’s commitment to sustainability and
innovation.
Website Redesign: We revamped the website with a clean, intuitive layout, easy navigation, and optimized landing pages to boost conversions.
Inspection Flyers & Business Cards: We created visually appealing, informative flyers and professional business cards to enhance offline marketing efforts.
Booking Forms & Automation: We developed customized online booking forms that streamlined the appointment scheduling process for inspections &
consultations.
Marketing Collateral: We designed brochures, banners, and social media assets that maintained a consistent brand image across all platforms.

SEO & Digital Advertising Support: We optimized content for search engines and integrated targeted online advertising to increase visibility and lead

generation.

energy
P R O G R A M

CASE STUDY 



Results

After implementing this strategy, EnergyProgram.net experienced significant
improvements in brand visibility and customer engagement:

150% Increase in website traffic within the first three months.
80% More customer inquiries and bookings due to the improved online presence.
Consistent Branding across all platforms, increasing brand trust and recognition.
Higher Conversion Rates from new marketing materials, leading to better lead
generation.

Conclusion

By adopting a holistic branding and marketing approach, EnergyProgram.net
successfully positioned itself as a trusted leader in the energy efficiency sector. The
cohesive brand identity, professional marketing materials, and improved online
presence resulted in increased engagement and business growth. This case study
highlights the power of strategic design and digital marketing in driving brand
success.

energy
P R O G R A M



energy
P R O G R A M

LANDING PAGES + DESIGNS

Website Design

Inspection Flyer Booking Form

Business Card Logo Creation

Educational Infographic



ALL-INCLUSIVE PACKAGE 

Silver Member

Gold Member

Dimond Member
Boost Your Presence

Accelerate Your Growth

Dominate Your Market



7X 3284+99%
Increase in 

Organic Traffic

We increase the search engine rank and
site traffic of any company. The expertise

offered by our technical staff enables us to
successfully meet the needs of companies

with complex websites in competitive
industries

Cups of 
Coffee

3 Double Shots of Espresso 
A day, to be exact

Satisfied
Customers

Get on the first page of Google!
We build bridges in SEO technology in order to

connect our client’s goal to reality. With a
deep-rooted belief in rational function and

sustainable aesthetics, we make your presence
known.



OUR STRATEGY MEETS
YOUR STORY

Focus On What
Matters

We target the 5% of
SEO that drives 95%

of the results

Create Impact
With Speed

Watch the sparks fly
when you mix our

team of experts & AI
powered tools.

Put Energy In
Revenue

We’re laser-focused
on initiatives that
boost your sales



CONTACT
https://yalla.studio
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info@yalla.studio

818-524-0100

9825 Shoup Ave, Chatsworth, CA 91311

LET’S TALK STRATEGY...
IT’S FREE!

Contact us for a 
virtual meeting


